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SECTION - A

Answer any FIVE questions.
DD D (O TRV [FPOS0R0. (5 x 5 = 25 marks)

1.  Service elements.
VT e90T°eD.
2. Managing service counters.

e FP0e08 DYSen.

3.  Customer Loyalty.
DIBI KOS DPAB.

4. Service Environment.
VT TTHEE0.

5. Pricing Strategies.
B8 Jrgten.

6. Marketing Planning.
$078),630R (@8,

7.  Distributing services.
250 SoVE3.

8.  Service processes.
e (Hi8asHen.

9. Insurance SeTViCES.
DT NIe.

10. Disadvantages of B2B.
D 0 B B, daxev.

Turn Over
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12.

13.

14.

15.
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SECTION - B

Answer ALL the questions.

Q) (DD AAITHZTTOD [PPASVDN. (5 x 10 = 50 marks)

Explain the differences between Goods and Services.
DY@0 DB 090 Q0esg BErod) B0V,

Or

Discuss the importance of Integrated Service Management.
K)E)ogg)é e DEGT=es QB0 [ee0PGBD DHB0H0&.

Discuss the service quality and productivity.
Vo eeag BAIN GEEEBD K8 BB ovo&.

Or

Briefly explain the customer loyalty in Financial Services.
&85 905" DIBIAEER JBAS K18) 580G

Explain the promotion strategies of marketing.
278),6300 G BATIN Pt 99B0Hod.

Or

Discuss the advantages of B2B services.
B2B %0 &33@rmren 9980908,

Explain the approaches for providing services.
e 008D dpTHre K108y DHB0W0G.

Or

Discuss the channels for service provision.
DI D205 §EK €519 TBGIOR HHB0DOG.

Briefly explain the Institutional Financial services in India.
gTEBEE0S 0 VoS e85 L3R 1°8) dHBoBod.

Or

Explain the credit services.
B&E Dde K8y 9580%0é.
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